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The creator economy in MENA is showing rapid growth.

The most popular digital platforms for creators may vary from country to country, 

but YouTube remains one of the leaders across the region.  

As of December 2021, YouTube creators in the Gulf region numbered almost 227 

thousand, generating over 13.6 billion views monthly. Out of this number, more 

than half of the creators are located in Saudi Arabia (124,000), followed by Iraq 

(48,900) and the United Arab Emirates (25,500).



Most of these creators took up blogging as a hobby. But the growth dynamics 

and intense development in the region suggest that this may soon be taken 

much more seriously and become a full-time job for many of them. 



With the growth of a creator's ecosystem, new players enter the market and 

contribute to its development. AIR Media-Tech*, a global company that works 

with digital-first creators and brands, is one of such players. The company has 

been active in the MENA region since 2020. In 2021, AIR Media-Tech conducted 

the first regional survey of YouTube creators to better understand their work 

specifics and demands.



Source: Statista
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Number of social media users in 
2020 by platform in mln:

UAE YouTube 8.7

YouTube 26.3

Instagram 8.7

Instagram 22.5

Facebook 7. 9

Facebook 21. 4S.A. 

*AIR Media-Tech is an international company founded in Canada and operating globally. AIR has been a 

YouTube Certified partner since 2011 and has worked with TikTok since 2019. The company helps over 3000 

YouTubers from 44 countries grow faster and earn more on digital platforms. Altogether creators in the AIR 

ecosystem generate over 20B views on YouTube monthly. The company’s in-house agency, AIR Brands, 

provides influencer marketing and channel development services to brands.
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The findings in this research come from in-person interviews conducted during 

VidCon Abu Dhabi 2021, the largest conference dedicated to online video, that took 

place in the MENA region for the first time. 



AIR Media-Tech took advantage of this opportunity and conducted the first 

regional survey of YouTube creators. The data presented in this report was collected 

from 60 Creators who shared insights about their work, key challenges and 

preferred ways of monetization. 


Most of the respondents (79.7%) are from the MENA region, and 20.3% are from other 

parts of the world (US, Canada, China, Europe, and CEE). 

Creators’ geography

39.0%
United Arab Emirates

25.4%
Saudi Arabia

13.6%
Egypt

1.7%
Bahrain

20.3%
Others

Methodology

Survey Findings
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Nano 7.4%<10K

10K - 25K

25K - 100K

100K - 1M

1M+

Subscriber TierSubscribers Creators

22.2%Micro 

25.9%Mid-tier

11.1%Macro 

33.3%Mega 

Part-time 

Full-time

Occupation
40% of the surveyed YouTubers report 

working as full-time creators. The 

majority of respondents combine content 

creation with other work and consider it a 

hobby rather than a job. 

60%

40%

Size of YouTube channels
Over half of the respondents fall into the mega (33.3%) 

and mid-tier (25.9%) categories.
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The TOP 4 challenges for YouTubers are:

While creators enjoy creating content, finding new ideas seems one 

of the biggest challenges. 
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33.3% of the surveyed creators said that creating content is their favorite part of working on 

YouTube, followed by work on videos optimization (descriptions, tags, etc) and thumbnails, 

and promoting channels and videos (16.7% each). 13.3% of respondents like to collaborate with 

other creators and channel analytics.

Favorite part of work on YouTube

33.3% 16.7% 16.7% 13.3% 13.3% 3.3% 3.3%

Creating content Optimizing 
channel & videos 

Promouting 
channel & videos

Collaboration 
with other 
creators

Channel analytics Routine 
business tasks

Other

Content ideas development

Growing subscribers and views

Gathering a team for filming

Quality editing

Creators’ challenges
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Other challenges include earning more money (11.1%) and finding investments for 

development and analytics (8.3% each).



None of the respondents said that building a business on YouTube is easy or that 

they don’t have any challenges. 
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13.9%

Growing subscribers 
and views

13.9%

Developing content 
ideas

13.9%

Gathering a film crew

13.9%

Quality editing

11.1%

Earning more money

8.3%

Finding investments 
for development

8.3%

Analytics

5.6%

Speaking in front 
of the camera

5.6%

Finding good music

2.8%

Protecting copyrights
Thumbnail and 
creative descriptions
2.8%
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20% of the respondents would like to try launching their merch or own brand for 

additional monetization. 



This option is followed by content distribution to other platforms and ad projects with 

brands (17.1%). 14.3% creators plan to try earning more by translating their content into 

new languages.

New ways for monetization

20%
Merch/own brand

17.1%

Content distribution 
to other platforms

17.1%

Ad projects with 
brands

14.3%
Content translation

11.4%
Online courses

11.4%

Custom branded 
games or apps

2.9%
Other

5.7%
AdSense
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Would you like to receive 
investments for your 
channel development?

10%
Yes

90%
No
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Have you ever received any 
form of investments for your 
channel development?

22.2%
Yes

77.8%
No

AIR Media-Tech also created the  fund to help promising creators to 

grow their audience globally and monetize it in new ways. 

AIR Investment

air.io

Investments
22% of respondents said that they have ever received a form of investment for their 

channel development. And 90% would like to get an investment. Today, there is a 

wide range of creator funds which provide support to talented authors: the YouTube 

Shorts Fund, the TikTok Creator Fund, the Facebook and Instagram Creator 

Program, and many others. 

https://air.io/en/ce/rising-stars-investment
http://www.air.io


Are you looking to boost your 
YouTube channel growth? 

And many more...

Earn more on YouTube and beyond

Distribute your content to more video platforms

Get investments into your YouTube channel

Build audiences in new markets by 
translating and localyzing your content

With AIR Media-Tech you can:

AIR Media-Tech in brief:

Visit  to learn more or email us at  to get answers to your 

questions and assistance in choosing the most effective growth strategy!

air.io my@air.io

Canada

Tel. 416-214-3643

1 Yonge Street, Suite 1801

Totonto, ON ME 1W7

Press contact

press@air.io

Get in Touch
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We help develop

channels from 44 countries 

international brands grow 
their influence with our help

Our partner 
channels reach

20B+
views monthly

20

280

2367

Diamond buttons

gold buttons

silver buttons
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